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Agenda
• The sales process
• Website sales opportunities
• Search in Australia
• How internet search works

– Organic search
– Paid search

• Self help tips & Resources 
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The Sales Process
Lead generation
• Tedious & unrewarding
• Generally low success rate
• Contact not at purchase decision-time
• Poor use of sales professional’s skill
• Often out-sourced
• $$$ but necessary activity

Website sales role
• Intercept & redirect relevant searches
• Present sales offering
• Solicit contact 
• Capture sales statistics

i.e. convert suspects into a prospects
‘Lead generation’



Website sales opportunity

• Organic search
• Paid search
• Online advertising

Sales ‘leads’

Searches for products & services
- not for business names



Website sales opportunity

• Contact clients at ‘purchase research’ time
• Promote 7 x 24
• Local regional or global
• Expenditure accountability
• Absolute budget control



Search in Australia

90%+  Google



‘Organic’ search

Organic 
search 



How internet search works

!



The ‘spider’
• Scans page detail
• Stores the detail in an index

Index

How internet search works



Index

How internet search works

My search

1. Un-indexed site are invisible to search!
2. Site edits take time to be searchable

Searches are 
performed on 

the index
NOT the live 

internet

…consequently



Spidering within a site

! !
!!!

!
• Pages will not be indexed if the 

spider can’t propagate to them
• Un-indexed content is not searchable
• Spider ‘traps’ include:

• Flash navigation
• Dynamic navigation 
• DHTML navigation
• Image maps 
• Redirect & META Refresh tags

• Framesets 
• DHTML layers 
• ActiveX controls 
• JavaScript menus and pages 
• Java pages and site maps 



Search engine results page

Primary rank order factors:

• Keyword relevance to search
•“Page rank”



Keywords

Words or a phrase that a prospective 
client

would use to describe your business or offering



Keywords



Page Rank

An indicator of an individual web page's value. 
Created by Larry Page in the development of Google in 1998.



Improving Page Rank

“Inbound links” from high Page Ranked sites



Organic Search Summary
Websites have two audiences:
ØProspective clients

ØSearch engine ‘spiders’

Cater for both audiences for organic search success



Paid search
• AdWords - Pay per click 

Paid 
search 



Paid vs organic search
Organic search

üGlobal
LFew keywords
ü“No cost”
LUnpredictable
LLong lead times

Paid search 
üRegionalisable
üUnlimited keywords
üBudget accountability 
üMultiple campaigns
üDirected site entry
üImmediacy
LClient skeptism



Top Five Issues

5. No or few inbound links
4. Technical defects
3. Website not fully indexed
2. Keywords not aligned with business
1. Website unknown to Google

in Adelaide business websites



Self help tips
Search for your client’s & competitive offerings
Check Google’s view of your client’s site
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